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About MITF

An initiative undertaken by Expo India. MITF, an
event that is one of a kind, which brings together
under one roof, Consumer Electronics, Durables,
Digital products, Automobiles, Writing
Instruments/Stationery/Gift Articles, Fashion
Accessories, Health & Beauty, Kid’s Products,
Fitness products, Interiors, Home Decor,Travel &
Tourism, Real Estate & Property, Banking &
Finance, Handloom & Handicrafts products,
Food products, International products and many
more.

On the Richter scale for shopping. If there was
one, this would notch up a seismic 8.5 or 9 for
sheer impact. An international standard
shopping experience combined with great
entertainment to bring joy and benefit to you and
your family.

The event promises to be the hub of the entire
city’s shopping activity attracting customers from
the upper socio- economic segment.

MITF is an all out effort to provide costumers an
opportunity to shop for an extremely wide range
of products all under one roof. More importantly,
in an environment that's condusive for buying.

BEAUTY,
HEALTH & FITNESS

Multi &Home Gyms, Exercisers,
Tummy Trimmers, Twisters,
Steppers, Gymnasium, Health
Club & Recreation Centers, Sports
Goods & Equipment (Outdoor &
Indoor Gamers), Sport Shoes, T-
shirts, Track Svuits, Playground

ﬂ‘*ﬁ . Equipment, Adventure Sports
O Equipment & Facilities, Sports Watches &

Timers, Health Measures & Apparatus,
Therapeutic Products, Purification System
(Air & Water), Health Centres & Services,

Health Audio Visual & Publication, etc.
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ELECTRONICS & DURABLES

Televisions, Refrigerators, Air Conditioners,
Washing Machines, Microwave Ovens,
Dryers, Cooking Ranges, Air Purifiers,
Audio Systems, Cellular Phones, CD )\
Players, Chimneys, Fans, Food «_%/
Processors, Gas Stoves, Home :+ % !
Theatres, Mixer / Grinders /Juicer, Y
Pressure Cooker, Etc.

INTERNATIONAL /
STATE PAVILION

Participation from various Countries,
States, Government Bodies and various

Handicraft and Handloom Associations.



FASHION & ACCESSORIES

Skin Care products, Eye Care products,
Hair Care products, Cosmetics, Perfumes,
Hair Dryers, Hygiene products, Garments,
Textiles, Costume Jewellery, Watches,
Leather ware, Bridal Dresses, Eye Glasses, ©
Lingerie, Fashion Accessories, Footwear,

etc.
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Writing Instruments/
Stationery & Gift articles

Manufacturers, Exporters,
Distributors, Traders, Retailers of
Writing Instruments, Stationery,
Corporate Gifts, Novelties, Gift articles
& Accessories, Promotional Gifts,
Trophies & Momentoes, Table Tops, Clocks
& Watches, Utility Products and more....




FOOD

Processed Foods, Dairy Products,
Beverages, Fresh Frozen Foods, Ice
Cream & Desserts, Sea Food,
Confectionery, Spices, Bakery
Products, Canned Foods.

INTERIORS &
HOME DECOR

Artefacts, Awnings, Furniture,
Handloom& Handicrafts, Bed Spreads /
Quilts /Mattresses, Fountains, Carpets,
Chandeliers, Curtains, Upholstery
Materials, Bathrooms & Kitchen Fittings,
Decorative Laminates, Doors / Windows,
Drapery rods, Fire fighting / detection
Equipments, Marble, grills / Gates, Wall
Coverings, Security Systems, Tiles,
Venetian Blinds, Sanitaryware, Water
storage tanks, Shower Curtains, etc.



ADVERTISING

As a participant, you can expect a big buzz leading up to the mega event.
Including a 360 degrees advertising blitzkrieg across Press, Outdoor ,
Radio & Digital Media.

Advertisements in the Times Group Publications and other regional News
Papers , Social Media, Personal Invites to large database of HNI
Customers, Radio, SMS Campaign and E-mailers.

After all, it's all about the experience.
No efforts spared. No holds barred. Get ready for the Magic.

Get Ready for MUMBAI INTERNATIONAL TRADE FAIR

About Us

EXPO INDIA is an established leader in the exhibition management space with
over 20 years of industry experience. In 1998, after forming an alliance with the
‘Times Group’ we started to specialize in B2C, B2B fairs and today have up our
sleeve exhibitions like ‘Times Utsav’, ‘Times Summerfest’, ‘Times Interiors’,
‘Times Travel Fair’, ‘India Travel Market’, ‘Times Better Homes’, ‘Times Lifestyle
Expo’, ‘Times Décor’ , ‘Times 2nd Homes Show’ ‘Times Dream Homes’, Times
Bandra Festival,’ ‘Times Furniture expo’,’Times women’ and ‘Times Auto Show’
which are market leaders in their respective segments and are at the highest
level, in their kind. Apart from expanding our themes we have also
geographically extended our shows and today we operate in Mumbai, Pune,
Ahmedabad, Surat, Vadodara, Rajkot, Chennai, Bangalore, Hyderabad and
Delhi.. Next year we have planned to enter cities like Nashik, Nagpur,
Aurangabad, Kolhapur ,Mysore,Mangalore, Hubli and Goa and have plans to
take some of these shows abroad. Our colossal budgets for advertising make us
apart from the rest and contribute heavily to our success.
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The Complete Interior Exhibition
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BETTER HOMES

THE COMPLETE INTERIOR & EXTERIOR EXHIBITION




